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Education Information

Doctorate, Dokuz Eylul University, Sosyal Bilimler Enstitiisii, Isletme (Dr), Turkey 1999 - 2005
Postgraduate, Dokuz Eylul University, Sosyal Bilimler Enstitiisii, Pazarlama (YI) (Tezli), Turkey 1995 - 1998
Undergraduate, Dokuz Eylul University, iktisadi ve Idari Bilimler Fakiiltesi, Isletme Béliimii, Turkey 1990 - 1994

Dissertations

Doctorate, Tiirkiye'xxde iliski pazarlamas: Biiyiik 6l¢ekli isletmeler ilizerinde bir uygulama, Dokuz Eylul University, Sosyal
Bilimler Enstitiisii, isletme (Dr), 2005

Postgraduate, KOBI'lerin ihracata yonelik érgiitlenmesi iizerine bir model: Sektérel dis ticaret firmalari, Dokuz Eylul
University, Sosyal Bilimler Enstitiisii, Pazarlama (YI) (Tezli), 1998

Research Areas

Social Sciences and Humanities

Academic Titles / Tasks

Associate Professor, Dokuz Eylul University, iktisadi ve idari Bilimler Fakiiltesi, isletme Béliimii, 2022 - Continues
Assistant Professor, Dokuz Eylul University, iktisadi ve idari Bilimler Fakiiltesi, isletme Béliimii, 2010 - Continues

Courses

PAZARLAMA ILKELERI, Undergraduate, 2018 - 2019, 2017 - 2018, 2016 - 2017, 2015 - 2016, 2014 - 2015, 2013 - 2014,
2012 -2013,2011 - 2012
PAZARLAMA YONETIMI, Undergraduate, 2017 - 2018, 2016 - 2017, 2015 - 2016, 2014 - 2015, 2013 - 2014, 2012 - 2013,
2011 -2012,2010 - 2011

Advising Theses



OZKAN P., A research on determination of attitudes of consumers to halal certified products, Postgraduate,
K.ABBASOV(Student), 2020

OZKAN P, A study on the analysis of the effects of demographic characteristics on sustainable consumption behavior,
Postgraduate, Z.SEDA(Student), 2019

OZKAN P., Sustainable brand concept in the context of sustainability and brand relationship: A qualitative study on pmnar
brand sustainability studies, Postgraduate, G.KIREMITCi(Student), 2019

OZKAN P., Determination of hedonic consumption behaviors in online shopping: An application in cosmetic industry,
Postgraduate, EDEMIRCAN(Student), 2019

OZKAN P., The effect of social media communication on corporate reputation and brand image: A research on cosmetic
products, Postgraduate, G.SU(Student), 2019

OZKAN P., A research on consumers' using motivations of sharing economy in Turkey, Postgraduate,
C.TIRYAKIOGLU(Student), 2019

Jury Memberships

Post Graduate, Post Graduate, Dokuz Eyliil Universitesi, August, 2022

PhD Thesis Monitoring Committee Member, PhD Thesis Monitoring Committee Member, Ege Universitesi, August, 2022
Doctoral Examination, Doctoral Examination, Dokuz Eyliil Universitesi, July, 2022

Doctoral Examination, Doctoral Examination, Ege Universitesi, June, 2022

Post Graduate, Post Graduate, Ege Universitesi, June, 2022

Doctoral Examination, Doctoral Examination, Dokuz Eyliil Universitesi, February, 2022

Post Graduate, Post Graduate, Dokuz Eyliil Universitesi, January, 2022

Post Graduate, Post Graduate, Dokuz Eyliil Universitesi, September, 2021

Post Graduate, Post Graduate, Ege Universitesi, September, 2021

Published journal articles indexed by SCI, SSCI, and AHCI

I. The effect of service quality and customer satisfaction on customer loyalty The mediation of
perceived value of services, corporate image, and corporate reputation
Ozkan P., Suer S., Kéymen Keser I., Deveci Kocakog I.
INTERNATIONAL JOURNAL OF BANK MARKETING, vol.38, no.2, pp.384-405, 2020 (SSCI)

Articles Published in Other Journals

I. The relationship between role perceptions and consumption values of women

Kayabasi A., Demirag F., Ozkan P., Ozcan B. M.
Business and Management Studies: An International Journal, vol.11, no.3, pp.991-1009, 2023 (Peer-Reviewed
Journal)

II. Tiiketici Temelli Marka Denkliginin Yeniden Satin Alma Niyeti Uzerindeki Etkileri: Y Kusag Akilli Cep
Telefonu Tiiketicileri Uzerine Bir Aragtirma
OZKAN P.
izmir Iktisat Dergisi, vol.36, no.3, pp.629-649, 2021 (Peer-Reviewed Journal)

III. Kiresel Tiketim Odaklilik, Tiiketici Yenilik¢iligi, Kiiresel Ve Yerel Marka Tutumlar: A¢isindan
Kiimeleme Analizi ile Pazar Bélimleme
KAYABASI A, OZKAN P.
Uluslararas: fktisadi ve idari incelemeler Dergisi, vol.27, pp.159-178, 2020 (Peer-Reviewed Journal)

IV. THE RELATIONSHIP BETWEEN CONSUMER INNOVATIVENESS AND ATTITUDES TOWARD
FUNCTIONAL FOOD: AN APPLICATION ON UNIVERSITY STUDENTS



VL

VIL

Ozkan P., Karatas Yiicel E., Yiicel E.

Uluslararasi iktisadi ve idari incelemeler Dergisi, vol.17, pp.265-280, 2018 (Peer-Reviewed Journal)
FONKSIYONEL GIDA URUNLERINE YONELIK TUKETICi TUTUMLARINI BELIRLEME UZERINE BiR
ARASTIRMA

Ozkan Ozdemir P., Fettahlioglu H. S., Topoyan M.

EGE ACADEMIC REVIEW, vol.9, no.4, pp.1078-1100, 2009 (ESCI)

Anahtar Miisteri Yonetimi ve Biiyiik Olgekli isletmelerin Anahtar Miisteri Se¢imi Kriterleri
OZKAN P.

Finans Politik ve Ekonomik Yorumlar Dergisi, vol.44, no.512, pp.28-40, 2007 (Peer-Reviewed Journal)
iliskisel Pazarlama Kavrami ve Biiyiik Olgekli Tiirk Isletmelerinin iliskisel Pazarlama Uygulamalar:
OZKAN P.

Pazarlama Diinyasi, vol.21, no.1, pp.24-31, 2007 (Peer-Reviewed Journal)

Books & Book Chapters

L

IL.

1L

IV.

VL

VIL

VIIL

IX.

Satisin Gelecegi

Ozkan P.

in: Degisen Diinyada Satista Basar1 Yeni Stratejiler, iclem Er,Fatma Demirag, Editor, Ekin Yaymevi, Bursa, pp.26-57,
2023

Retro Pazarlama Stratejisinin Tiiketici Uzerindeki Etkisi

Ozcan F. H., 0ZKAN P.

in: Sosyal Bilimlerde Giincel Tartigsmalar, Bulut Meryem, Karacagil Zeynel, Editor, Bilgin Kiiltiir Sanat YAyinlari,
Ankara, pp.2088-2102, 2023

Clubhouse Experience: Sentiment Analysis of an Alternative Platform From the Eyes of Classic Social
Media Users

Deveci Kocakog I., Ozkan P.

in: Data Mining Approaches for Big Data and Sentiment Analysis in Social Media, Gupta,B.,Perakovi¢,D.Abd El-
Latif,A.A,, Editor, IGI Global, Arkansas, pp.0-1, 2022

iliskisel Pazarlamaya Farkh Yaklagimlar

OZKAN P.

Ekin yayinevi, Bursa, 2021

LRFM Analysis as a Customer Segmentation Tool in the Tourism Sector

OZKAN P.

in: Industrial and Managerial Solutions for Tourism Enterprises, Atilla Akbaba, Volkan Altintas, Editor, IGI Global,
Hershey, Pennsylvania, pp.185-211, 2020

Linear Economy to Circular Economy: Planned Obsolescence to Cradle to Cradle Product Perspective
Ozkan P., Karatas Yiicel E.

in: Handbook of Research on Entrepreneurship Development and Opportunities in Circular Economy, Neeta
Baporikar, Editor, IGI Global, Pennsylvania, pp.61-86, 2020

Pazarlama Yonetimi ve Pazarlama Planlamasi

OZKAN P.

in: Pazarlama Yénetimi, Mehmet Marangoz, Editor, Beta Yayievi, istanbul, pp.45-86, 2017

Boliim 14: Kiiresel Pazarlama fletisim Kararlar: II: Satis Promosyonlari, Kisisel Satis ve Pazarlama
fletisiminin Ozel Formlar:

ULAS D., CANDEMIR A, FETTAHLIOGLU 0. 0, FETTAHLIOGLU H. S., 0ZKAN OZDEMIR P., SEVIM N, KIMZAN H. S,
OZMEN A, BULUT Z. A, YOLAL M.

in: Global Marketing Kiiresel Pazarlama, Rezan Tathdil, Editor, Pearson (Nobel Yaymnevi), Ankara, pp.410-441, 2015
Bolim 5: Politik, Yasal ve Diizenleyici Cevre

TATLIDIL R., CANDEMIR A.,, OZMEN A,, ULAS D., FETTAHLIOGLU H. S., YOLAL M., FETTAHLIOGLU 0. 0., SEVIM N.,
ZERENLER M., 0ZKAN OZDEMIR P., et al.



in: KURESEL PAZARLAMA Global Marketing, Tathdil Rezan, Editor, Nobel Akademik Yayncilik, Ankara, pp.126-159,
2015
X. Béliim 3: Pazarlama Cevresi ve Pazar Firsatlarinin Olgiimii
CANDAN F. B, ENGINKAYA ERKENT E., DOLARSLAN E. §., LEBLEBICI KOGER L., CAKICI N. M., 0ZKAN OZDEMIR P.,
AKSOY R, KILIC S., BASARAN ALAGOZ S., EREN S. S,, et al.
in: Pazarlama Yénetimi, ibrahim Kircova, Tahir Benli, Editor, LISANS YAYINCILIK, istanbul, pp.63-126, 2013
XI. Veri Tabani Pazarlamasi
FETTAHLIOGLU H. S., 0ZKAN P.
in: Isletmecilikte Segme Konular, ismail Bakan, A. Melih Eyitmis, Editor, Gazi Kitapevi, Ankara, pp.289-307, 2010
XII. Hizmet Pazarlamasi ve Pazarlama Karmasi
OZKAN P.
in: Hizmet Pazarlamasi ve Hizmet Kalitesi, Kahraman Cati, Abdulvahap Baydas, Editor, Asil Yayin Dagitim, Ankara,
pp.57-77,2008
XIIl. Hizmet Kavrami Ekonomideki Yeri Tanimi ve Ozellikleri
SURAL OZER P., OZKAN P.
in: Hizmet Kalitesi, Kavramlar, Yaklagimlar ve Uygulamalar, Sevkinaz Giimiisoglu, ige Pirnar, Perran Akan, Atilla
Akbaba, Editor, Detay Anatolia Akademik Yayincilik Ltd.$ti, Ankara, Ankara, pp.2-37, 2007

Refereed Congress / Symposium Publications in Proceedings

I. Evaluating the Impact of Instructional Content on YouTube: An In-depth Investigation
Deveci Kocakog 1., Ozkan P.
7th International Conference on Contemporary Studies in Management (CoSiM), Hannover, Germany, 24 - 27
November 2023
II. A Customer Segmentation Model Proposal for Retailers: RFM-V

Ozkan P., Deveci Kocakog I.
Global Conference on Services and Retail Management (Gloserv), Florida, United States Of America, 10 May 2021

IIl. Bir Viral Pazarlama Ornegi Olarak Clubhouse: “Yazi1 Kalir, S6z Ugar M1?”
OZKAN P., DEVECI KOCAKOC I.
25. Ulusal Pazarlama Kongresi, Ankara, Turkey, 30 June - 02 July 2021

IV. Universite Ogrencilerinin Girisimcilik Egilimlerinin Olgiilmesi Uzerine Bir Arastirma
KAYISKAN D., OZKAN P.
4. EMI GIRISIMCILIK VE SOSYAL BiLIMLER KONGRES], Istanbul, Turkey, 29 - 30 November 2019, pp.1603-1611

V. A Customer Segmentation Model Proposal for Hospitals: LRFM-V
DEVECI KOCAKOC i, OZKAN P.
y-BIS 2019 Conference: ISBIS Young Business and Industrial Statisticians Workshop on Recent Advances in Data
Science and Business Analytics, Istanbul, Turkey, 25 September 2019

VI. Kiiresel Tiikketim Odaklilik, Tiiketici Yenilik¢iligi ve Marka Tutumlarinin Analizi
OZKAN P., KAYABASI A.
24. Pazarlama Kongresi, Kusadasi, Turkey, 1 - 04 May 2019, pp.483-492

VII. Saglik Sektoriinde LRFM Analizi ile Pazar B6limlendirme
OZKAN P., DEVECI KOCAKOC I.
24. Ulusal PPAD Pazarlama Kongresi, Aydin, Turkey, 1 - 04 May 2019
VIII. Sosyal Medya Kullanim Aligkanliklar1 Uzerine Bir Arastirma: izmir ili Ornegi

Kéymen Keser 1., Ozkan P, Siiral Ozer P., Deveci Kocakoc I.
19. Uluslararasi Ekonometri, Yoneylem Arastirmasi ve Istatistik Sempozyumu, Antalya, Turkey, 17 - 20 October
2018, vol.3, pp.1301-1313

IX. THE RELATIONSHIP BETWEEN CONSUMER INNOVATIVENESS AND ATTITUDES TOWARD
FUNCTIONAL FOODS: AN APPLICATION ON UNIVERSITY STUDENTS
Ozkan P., Karatas Yiicel E., Yiicel E.



XL

XIL

XIIL.

17. Uluslararasi: Katihmh isletmecilik Kongresi, izmir, Turkey, 26 - 28 April 2018, pp.1905-1909

TUKETICI YENILIKCiLiGi ILE FONKSIYONEL GIDALARA YONELIK TUTUM ARASINDAKI iLiSKi:
UNIVERSITE OGRENCILERI UZERINE BiR UYGULAMA

KARATAS YUCEL E., 0ZKAN OZDEMIR P., YUCEL E.

17. ULUSLARARASI KATILIMh ISLETMECILIK KONGRESI, Izmir, Turkey, 26 - 28 April 2018, pp.1905-1909
Perakendecilik Sektoriinde RFM Analizi ile Miisteri Siniflandirma

Deveci Kocakog 1., Ozkan P., Kéymen Keser 1.

YA/EM 2018 38. Yoneylem Arastirmasi/Endiistri Miihendisligi Kongresi., Eskisehir, Turkey, 26 - 29 June 2018
“Kefenin Cebi Var M1?”: Cenaze Hizmetleri Sektoriiniin Hizmet Pazarlamasi Perspektifi ile
incelenmesi

OZKAN P.

16. Ulusal Isletmecilik Kongresi, Turkey, 4 - 06 May 2017, pp.310-312

Cam Reginesi ve Yan Uriinlerinin Pazarlanmasi i¢in Bir Yaklagim

TEK 0. B, 0ZKAN P.

Tiirkiye Cam Reginesi Kimyasal Prosesleri ve Isletmeciligi Uluslararasi Sempozyumu, izmir, Turkey, 20 - 21
November 1998

Episodes in the Encyclopedia

L

IL

1L

Ozkan P.

Detay Yaymncilik, pp.350, 2022
Ozkan P.

Detay yaymevi, pp.325, 2022
Otellerde Reel itibar Yonetimi
Ozkan P.

Detay Yaymncilik, pp.300, 2022

Scientific Refereeing

26. Ulusal Pazarlama Kongresi, Conference Paper (Full Text), June 2022

26. Ulusal Pazarlama Kongresi, Conference Paper (Full Text), June 2022
https://dergipark.org.tr/tr/pub/mevzu, National Scientific Refreed Journal, May 2022

Ege Universitesi Iletisim Fakiiltesi Yeni Diisiinceler Hakemli E-Dergisi , National Scientific Refreed Journal, December

2021

Dijital Gagda Isletmecilik Dergisi, National Scientific Refreed Journal, October 2021

Metrics

Publication: 38
Citation (WoS): 22
Citation (Scopus): 46
H-Index (WoS): 1
H-Index (Scopus): 1

Congress and Symposium Activities

7th International Conference on Contemporary Studies in Management (CoSiM), Attendee, Hannover, Germany, 2023
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